
Ginger’s Alpha PanelTM

Survey Results
Jan 2009



What is a survey of an alpha panel, exactly? 

•  Ginger’s Alpha PanelTM

•  Proprietary panel of 400 women in 10 U. S. markets
•  New York, Chicago, San Francisco, Minneapolis, Charlotte, Philadelphia, Austin…

•  Consumer influencers and ahead-of-the-curve opinion leaders in their 
particular circles
•  Including academia, politics, fashion, spirituality, child rearing, crafts, sports, design & business 

•  Early adopters and preview what mainstream women will be thinking about 
and doing six months to two years from now

•  Professionally hand recruited; fit alpha criteria

•   Ginger’s Alpha Panel SurveyTM

•  Semiannual online survey covering work, family life, self improvement, 
shopping habits & the state of the nation

•  Response rates vary from 35% to 50%. The survey reflects the thoughts 
and opinions of more than 150 alpha women
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What do alpha women want? 

Alpha panelists are very clear on 

1.  What their mood is, going into 2009

2.  What’s on their minds for the new year, and

3.  What priorities they have for the new administration

Some of their responses may surprise you
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1) The mood of alpha women  
is optimistic but realistic 

•  A new administration makes this year quite different from 
years previous.  It’s a new year/new day in a much broader 
sense and her outlook is pragmatic and positive

•  Q.  What best describes your mood going into 2009?
  Optimistic but realistic – Rome wasn’t built in a day (56.7%)
  Hopeful that things will turn around (25.5%)

  Meanwhile other downbeat answers – such as We’re globally and 
personally screwed at 1.4%  – scored quite low

Source:  Ginger’s Alpha PanelTM 4 



2) What’s on their mind is a change for 2009   

MORE OF SAME LESS OF

• Eating healthier 
71%
• Staying active to 
stay young 66%
• Making do with less 
62%
• Home entertaining 
60%
• Bargain shopping 
47%

• Learning 60%
• Spirituality 61%
• Shopping value 
brands/stores 59%
• Volunteering 59%

• Nice dinners out 
65%

Source:  Ginger’s Alpha PanelTM 5 
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Taking care of themselves holistically is up.
‘Making do’ because of economic realities.
But still shopping, as long as it’s seen as a 
good bargain.
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3) Alpha gals’ priorities for the new 
administration:  economy is job 1 

•  Q. What do you think the new administration should be 
prioritizing in 2009?
  Most said the economy was top priority, aligned with administration 

goals

  Health care was the second choice, indicating Americans are ready 
to work on complicated infrastructure issues again

81% said “Stabilize the U. S. economy – make all this 
craziness stop!”

46% said “High quality, affordable health care”

Source:  Ginger’s Alpha PanelTM 7 



3) Alpha gals have identified other priorities for  
the Obama team 

•  Q.  What do you think the new administration should be 
prioritizing in 2009?
  Iraq is also top of mind for many

  Jobs, public education and going green were important, though at a 
lower level

32% said “Get us out of Iraq”

26% said “More jobs”

25% said “Better public education”

22% said “Going green/finding sustainable sources of 
alternative energy”

Source:  Ginger’s Alpha PanelTM 8 



3) Alpha women’s own priorities show that 
fundamental shifts are occurring 

WORLD PEACE

PAPER CLIPS

Health

Family

Fun
My Finances

Achievement

Experiences

Success

Spirituality

Causes

Ginger’s Import-O-Meter™

Source:  Ginger’s Alpha PanelTM 9 
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Success & 
prosperity 
showing up 
dead last – 
that’s a values 
shift!
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What do alpha women want? 

Read on for more interesting results from the survey….
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What best represents the alpha female POV on 
the state of the U.S. economy? 

•  She’s past blaming the economy on Wall Street execs and corporate fat 
cats despite the headlines that dominate the papers and evening news.  
Ahead of the curve women are taking personal responsibility and realize 
we’ll all have to experience some “good” pain to get out of this mess

  Q.  What best represents your POV on the state of the U.S. 
economy?
  Americans' insatiable desire for luxury - new cars, big houses, expensive 

clothing - just cannot be sustained over the long run. It's time for a reset. 
(23%)

   We have all binged on easy credit for way too long, and now we have to 
go on a country-wide diet. (20%)

   This is a good experience for the country and it will be character-building 
for all of us. (6%)

Source:  Ginger’s Alpha PanelTM
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3) Comments from alpha women indicate how 
many important priorities there are 

“Oh boy, I had to lay my head on the keyboard before picking just three (priorities for the administration).  I 
could make a case for every single one of these.”

“I think our economic crisis hinders our ability to do anything else in our own country or around the world.”

“I would love to be in denial but the truth is that the economy is taking a dive and it will affect everyone in the 
blink of an eye – many in a very dire way if the government doesn’t step in.  This is not something that 

will right itself.”

“Someone has got to fix the education conundrum!!!  Without reaching kids at earlier ages and keeping our 
kids in school and learning through and past high school, our economy and country will continue to suffer 

economic, criminal and political set backs long into the future.”

“I truly hope that we can get out of the ridiculous, costly and ineffective war that has been going on for too 
long.”

“Without proper healthcare, we don’t have a solid community.  Health issues permeate every part of our 
being.”

Source:  Ginger’s Alpha PanelTM 13 



How do alpha women feel about the whole new 
year’s thing? 

•  Here’s how she answered this perennial question for ’09:
1.  It’s a reason to hit the reset button and get to living my best life (48%)

2.  This was closely followed by two-health related answers (32%) suggesting that 
holiday over-eating likely ran rampant this past year.  If Oprah and her viewers are 
any indication, comfort food is the drug of choice for many stressed out women in 
America

3.  When is Spring break? (10%) 

  It’s all about springing forward and looking forward to renewal and better days 
ahead

  Net: women are looking forward to a fresh start on a lot of levels.  Surprisingly, 
responses around looming January bills (the holiday financial hangover) were fairly 
low suggesting that belt-tightening did indeed happen this holiday season.  Less 
spending in December took the edge of early debt accumulation in ’09

Source:  Ginger’s Alpha PanelTM 14 



More on what’s important to alpha women 

•  Personal health and wellness tops her list – she feels it’s the foundation 
to everything

•  Next she emphasizes fun, family, and living in the moment.  Today, she 
prioritizes a life rich in fun and new experiences over one rich in wealth

•  Achievement, viewed broadly as achieving in work, family, hobbies, 
sports, etc., is important to alphas but other things are still more 
important

•  The greatest surprise was her view of success and financial prosperity 
which came in dead last on her list.  By contrast, she feels the time is 
now for getting her personal finances in order.  So managing money 
rather than accumulating it is the new reality and priority

Source:  Ginger’s Alpha PanelTM
15 



Survey methodology 

•  Ginger’s Alpha Panel SurveyTM is a seminannual online survey conducted 
with the 400 alpha females in Ginger’s Alpha PanelTM

•  Survey was conducted within the 10 alpha panel markets in the U.S. 
among alpha respondents 21 to 65 years old.  
  Alpha women are professionally hand recruited and must fit alpha criteria to join.

  Alpha panel response rates vary from 35% to 50%. 

  This study was fielded from Jan 1 to Jan 9, 2009

•  Survey topics focus on work, family life, self improvement, shopping 
habits and the state of the nation. 

•  The January 2009 Ginger's Alpha Panel Survey reflects the thoughts and 
opinions of more than 150 alpha women. 

Source:  Ginger’s Alpha PanelTM
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