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What Women Want

T.l’l.,e results of Minneapolis-based Ginger Consulting’s GOING INTO
‘What Women Want” survey are in and they show 2011

spending is back. WOMEN ARE ...
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FINANCIALLY SPEAKING

Women are more upbeat about their finances now than in recent years. There were
positive responses by 60 percent of panelists, up three points from 2010. Negative
responses were down three points to 40 percent of the total.
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